


BRIEF 1: 

TELLING A BRAND’S STORY



Identifying an effective, recent or current media 
relations campaign, promoting a lifestyle product 
here in the UK. Research where elements of the 
campaign are featured, in print media, broad-
cast, and electronic media at national, consum-
er and trade levels.

Imagine you are the PR for this chosen brand. Be-
gin by researching and critically analysing the 
brand, looking at its history, current situation and 
reputation. You will produce three new creative 
PR concepts for your client and tell us where you 
would aim to place your stories.



BRIEF 2: 

ON AIR & ON LINE: 

COLLABORATIVE 

PROJECT



ON AIR & ON LINE: 

COLLABORATIVE 

PROJECT

You will work in groups to produce a PR pitch to 
actively promote an area of London and present 
your pitch to the Mayor of London.

The campaign will last for one year and feature 
four key projects, which will generate positive 
print, broadcast and electronic media that will 
appeal to your chosen target audiences.



BRIEF 3: 

NOT-FOR-PROFIT



Identify and then research in detail a not-for-prof-
it organisation and explore how an integrated PR 
programme can help them to meet their objec-
tives. By exploring a number of case studies in class 
and individually, you will identify how not-for-profit 
organisations seek to control their image, to raise 
funds, and to increase awareness of their organisa-
tional needs. How do they obtain a share of voice? 
Researching social media and online journalism, 
you will explore how these organisations rely on 
word of mouth, celebrity endorsement and Corpo-
rate Sponsorship to get their campaigns noticed.
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